tion, Sarah’s entertaining and engaging speaking st
tures the listener’s ear.

Sarah cut her teeth in one of the toughest business
in the nation: non-profit. It was there that she refine
communication, speaking, and understanding beha
skills. She has a natural knack for networking to ali
portive strategic alliances and it paid off. Sarah is ¢
the Director of Business Development for TECH Fort
a non-profit technology incubator (in collaboration
City of Fort Worth and the UNT- Health Science Cen
Technology Transfer Department)

O—

g the lessons | learned the hard way, and

g that knowledge with observations of how
| people work as well as a tremendous

f research, I'm able to provide a down-to-

actical presentation that not only makes

t makes sense to the listener."

cipant has to spend more time deciphering
aying than understanding what I'm saying,
e’s no way learning can take place”, says

that everything is measurable, from
agement to attitude. When participants

d that aspect of the learning process, then
2m actionable items makes sense.”

r of Sarah’s trainings is that FOR NO
AL charge, she will customize any training
ecific situation you face in your workplace.

Sarah’s areas of expertise include
Communication, Behavior and Tim
Management.

Detailed topics include:

¢ Professional Communication
o Effective Meeting Manage
o Powerful Negotiation
e Phone & Email Etiquette
o Handling Difficult
Communications

o Professional Behavior

e Dress as If You Mean Bus

o Workplace Politics

e Understanding Behaviora
Styles in the Workplace

e Delegation - More than Ju
Telling People What to Do

o Leadership is More than j
Being in Charge!




more than 25 years of work-related experience and h
t Sa ra h : made a successful career using the techniques she’s

ing. She provides practical business advice and mark

help based on real-world experience. One participant
orward, Objective "Your trainings are based as much of the mistakes yo
at Works: In a busy world, made as they are the successes you have. | feel like
ot any time to sugar-coat know what I'm going through, so you understand my

Sarah is not going to insult ~ day challenges better.”
lligence or waste your time

around the bush”, and as

ive observer to what'’s going

 your company, she can An Unlimited Source Of Ideas, Strategies and Tactic
objective opinions and Sarah is a problem-solver. Her successes have bee
A favorite customer quote on finding innovative, creative, and affordable solut
ell me what you honestly her client's problems. One participant said: "Your tre
oing to make me provide a safe way to brainstorm
aductive, profitable new ways to solve old problems..

erful, not just what | when | bounce ideas off of you, t
ear."

Success is about Affordable: Whether you are an
used. But all too Ta entrepreneur, a small business,
s difficult to determine large corporation, Sarah’s fee str
focus should be. can be tailored to your needs. Nc
sxperience and matter if it's a one-hour lunch tra
problem-solving skills make it a 3-hour mini-session, or a fuII.—day tr_ammg,
e areas of focus for Sarah has tried to establish price points the
results. One client said it like this: wor_kqble on almost any bLfd,f,‘z‘,et' A !
B e found that I'm s_atlsfled client once wrote: I\{e paid cons
i ) five times as much and haven't gotten half
ly putting my resources into better

g g results you've helped us achieve."
serve my clients which leaves me

little time -and even less energy -

ing on my business. Training with
k means | concentrate on identify-

arget market and then developing a

ctive strategic plan for marketing
management."
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